MNEEHEA SF U2 12 30, 2YE 1421 5, 04620
02 2260 3219

chaeholee@dongguk.edu
http://www.chaeho.com

N

J&"
FJ

aHistao) A FFst shAreHAE, ASistaolA B gt HAH(HAR J3)E TUT I F H=
Az 2y oltstZ(USC)olA B gt TAHI(HAY A3)E A5 A St 4 JstatolA
AH2 AHPE, A5 3 (Crypto), ABAE(AD, Z2U-19 5 uHAR ool EALS 2 FAE A5t

FJaeh :3geh F2leke] F 570 e 2ok 1 A9 sheX o Rt A+
SraE/H(FH S AT S o 28 443 AR =80] 2021 ¥ ‘Web of
EE0E Hlx A9 1% (Highly Cited Paper)©l &3ttt

w
0
e
o
=]
(@)
(o8
oﬂ.
2 q
~
oX,

A7) AAEEO] (REIZ), (1TI4), (CNBC), (FFLAR), (SBS) 5 72 AE 53 &t A
SASOA 9 Tzt ARPE FA9 =20 ‘Altmetric’ A81H GG ) 491 5% 2o AgH A,
SR} ARE QAN UY1Y/LAHEQ/F T L IOE AEH FAL BT Y

22
SRt At 2 (AR 2D) 2019-87)
St QA 5o, AR 2021-3)
SAHEH7]% 9 (UNIST) A9, 2u4 2014-2019
Ad Az yot gista (USC) AR dsd 4, A4 2010-2014
LG A3, MC A4&7194, A1 2007

stz
Az o} figtu (USC), 4 B WA (HAIR A8) 2014

(A Ei4: Wendy Wood & Joseph Priester)
Aedeh, A A4 @AY 23 2010
A4 0194
v st 4G A} 2007
241 Loy

gk %—’F"J s=de, 2022 (B2 349 A% 7E 2 Hq &t

QLA FAAY, 25, 2022 (FAAEE=E AIAL 19)

2 °—’F‘H—TLX}%, =g, 2021 GAAE=E AFALE 19

QWA (AFLRE), SA4H8H|&Y (UNIST), 2019 (UNIST AA 47D 491 % 19)
AA /73] Bof :=2Ql8 ulx: A9 1% =52 Web of Science, 2021

AS A Y A 5% =5, YEHEZ (Altmetric), 2018


mailto:chaeholee@dongguk.edu
http://www.chaeho.com/

2 HE0f
A 4H] (Experiential Consumption) F2Y4-19 (Covid-19)
i‘ﬂﬁ J & (Consumer Happiness) 3L (Travel)
453} (Crypto Currency) AL A% (Social Class)
Q13 A%5 (Artificial Intelligence) 715 (Donation)
1713} vAIY A2 (Humanization) %3 (Habit)

XXM
'ARA o7 uHAIR 7hol B, (3 £H B)
"AARE vol &, (B Y] B)
"Al 2 Agstet,, 24, ALAIATY (2021)

ojojof (2AUER)

SBS 'I’IXH‘U}O] ‘2 ]qu?l o = ‘OO—}—I\— ] Oﬂ %}Eﬂq’ http://naver.me/xgab78r3
KBS &2 AIAET 0], “PEZ 7= &3t tigt Az 723"

https://youtu.be/g6c05QH5UK4

A

Journal title / Publication frequency

Psychological Science / 1 Journal of Travel Research / 4

Journal of Business Ethics /1 Tourism Management / 1

Journal of Advertising /1 J. of Hospitality and Tourism Management / 1

Marketing Letters / 1 Cornell Hospitality Quarterly /1

Psychology & Marketing / 2 Social Influence / 2

European Journal of Marketing / 1 Internet Research /1

J. of Hospitality Marketing & Management / 1 Global Business Administration Review / 1
Journal of Retailing and Consumer Services / 1
Australasian Marketing Journal / 2

Total number of published articles: 22

1. Giroux, Marilyn, Jungkeun Kim, Jacob C. Lee*, and Jongwon Park (forthcoming), “Atrtificial
Intelligence and Declined Guilt: Retailing Morality Comparison between Human and Al,” Journal
of Business Ethics*.

- * Ranks in the Financial Times’ (FT) Top 50 prestigious business research journals

2. Kim, Jungkeun, Jooyoung Park, Seongseop (Sam) Kim, Hector Gonzalez-Jimenez, Jae-Eun Kim,
Rouxelle De Villiers, Jacob C. Lee*, Marilyn Giroux (forthcoming), “The Impact of the Threat of
COVID-19 on Visiting Intentions as Influenced by Different Destination Logos,” European Journal
of Marketing.

3. Giroux, Marilyn, Jooyoung Park, Jae-Eun Kim, Yung Kyun Choi, Jacob C. Lee*, Seongseop
(Sam) Kim, Seongsoo Jang, Hector Gonzalez-Jimenez, and Jungkeun Kim (forthcoming), “The
Impact of Communication Information on the Perceived Threat of COVID-19 and Stockpiling
Intention,” Australasian Marketing Journal.

- Scopus Journal
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10.

11.

12.

13.

Xu, Cheng, Jooyoung Park, and Jacob C. Lee* (forthcoming), “The Effect of Shopping Channel
(Online vs. Offline) on Consumer Decision Process and Firm’s Marketing Strategy,” Internet
Research.

- 2019 SSCI IF: 4.71 (Q1, Top 15.71%)

Lee, Jacob C., Sara Kim, and Phyllis Xue Wang (2022), “Anthropomorphizing Makes Material
Goods as Happiness-inducing as Experiences,” Marketing Letters, 33, 61-73.
- 2019 SSCI IF: 1.28 (Q4, Top 81.91%)

Kim, Jungkeun, Marilyn Giroux, Jooyoung Park, and Jacob C. Lee* (2022), “An Evolutionary
Perspective in Tourism: The Role of Socioeconomic Status on Extremeness Aversion in Travel
Decision Making,” Journal of Travel Research, 61 (5), 1187-1200.
https://doi.org/10.1177/00472875211024738

- 2019 SSCI IF: 7.03 (Q1, Top 4.46%)

Kim, Jungkeun, Jooyoung Park, Jaeseok Lee, Seongseop (Sam) Kim , Hector Gonzalez-Jimenez,
Jaehoon Lee, Yung Kyun Choi, Jacob C. Lee, Seongsoo Jang, Drew Franklin, Mark T. Spence,
and Roger Marshall (2022), “COVID-19 and Extremeness Aversion: The Role of Safety Seeking
in Travel Decision-Making,” Journal of Travel Research, 61 (4), 837-854.

- 2019 SSCI IF: 7.03 (Q1, Top 4.46%)

Park, Jooyoung, Jungkeun Kim, Jihoon Jhang, Jacob C. Lee, Jachoon Lee (2022), “The Impact of
Infectious Disease Threat on Consumers' Pattern-Seeking in Sequential Choices,” Psychology &
Marketing, 39 (2), 370-389.

- 2019 SSCI IF: 2.37 (Q2, Top 36.10%)

Park, In-Jo, Jungkeun Kim, Seongseop (Sam) Kim, Jacob C. Lee, and Marilyn Giroux (2021),
“Impact of the COVID-19 Pandemic on Travelers’ Preference for Crowded versus Non-crowded
Options,” Tourism Management, 87, 104398

- 2019 SSCI IF: 7.43 (Q1, Top 2.68%)

Kim, Jungkeun, Jaeseok Lee, Jihoon Jhang, Jooyoung Park, and Jacob C. Lee (2021), “The
Impact of the COVID-19 Threat on the Preference for High versus Low Quality/Price Options,"
Journal of Hospitality Marketing & Management, 30 (6), 699-716.

- 2019 SSCI IF: 4.5 (Q1, Top 13.39%)

Kim, Jungkeun, Marilyn Giroux, and Jacob C. Lee* (2021), “When Do You Trust Al? The Effect
of Number Presentation Detail on Consumer Trust and Acceptance of Al Recommendations,”
Psychology & Marketing, 38 (7), 1140-1155.

- 2019 SSCI IF: 2.37 (Q2, Top 36.10%)

Lee, Jacob C., Yuanyuan (Gina) Cui, Jungkeun Kim, Yuri Seo, and Hyunji Chon (2021), “Photo
Taking Paradox: Contrasting Effects of Photo Taking on Travel Satisfaction and Revisit
Intention,” Journal of Travel Research, 60 (4), 833-845.

- 2019 SSCI IF: 7.03 (Q1, Top 4.49%)

Kim, Jungkeun, Marilyn Giroux, Jae-Eun Kim, Yung Kyun Choi, Hector Gonzalez-Jimenez,
Jacob C. Lee*, Jooyoung Park, Seongsoo Jang, and Seongseop (Sam) Kim (2021), “The
Moderating Role of Childhood Socio-Economic Status on the Impact of Nudging on the Perceived
Threat of Coronavirus and Stockpiling Intention,” Journal of Retailing and Consumer Services,
59, 102362.

- 2019 SSCI IF: 4.22 (Q2, Top 25.33%)
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15.

16.

17.

18.

19.

20.

21.

22,

Kim, Seungbeom, Mina Jun, Jacob C. Lee, Sookyoung Kee (2021), “An Experimental Study of
Intertemporal Purchasing Decision: Experiential vs. Material Purchases,” Global Business
Administration Review, 18 (2), 247-267.

- KCI Journal

Kim, Jungkeun, Marilyn Giroux, Hector Gonzalez-Jimenez, Seongsoo Jang, Seongseop (Sam)
Kim, Jooyoung Park, Jae-Eun Kim, Jacob C. Lee, and Yung Kyun Choi (2020), “Nudging to
Reduce the Perceived Threat of Coronavirus,” Journal of Advertising, 49 (5), 633-647.

- 2018 SSCI IF: 3.52 (Q1, Top 7.38%)

Kim, Jungkeun and Jacob C. Lee* (2020), “Effects of COVID-19 on Preferences for Private
Dining Facilities in Restaurants,” Journal of Hospitality and Tourism Management, 45, 67—70.
- 2018 SSCI IF: 2.50 (Q2, Top 31.73%)

- *2021 Highly Cited Paper (HCP) in the Economics & Business area (Top 1%)

Hwang, Euejung, Jungkeun Kim, Jacob C. Lee*, and Saetbyeol Kim (2019), “To Do or to Have,
Now or Later, in Travel: Consumption Order Preference of Material and Experiential Travel
Activities,” Journal of Travel Research, 58 (6), 961-976.

- 2017 SSCI IF: 5.17 (Q1, Top 3.00%)

Kim, Jungkeun, Euejung Hwang, Jooyoung Park, Jacob C. Lee*, and Jongwon Park (2019),
“Position Effects of Menu Item Displays in Consumer Choices: Comparisons of Horizontal versus
Vertical Displays,” Cornell Hospitality Quarterly, 60 (2), 116-124.

- 2017 SSCI IF: 2.06 (Q1, Top 20.75%)

Lee, Jacob C., Jungkeun Kim, and Kyuseop Kwak (2018), “A Multi-attribute Examination of
Consumer Conformity in Group-level Ordering,” Australasian Marketing Journal, 26, 41-48.

- Scopus Journal

Yi, Youjae, Jacob C. Lee*, and Saetbyeol Kim (2018), "Altruistic Indulgence: People Voluntarily
Consume High-Calorie Foods to Make Other People Feel Comfortable and Pleasant,” Social
Influence, 13 (4), 223-239.

- 2016 SSCI IF: 1.00 (Q4, Top 81.45%)

- *Selected Media Coverage: The Guardian, The Times, Daily Mail, The Australian

Hayes, Timothy, Jacob C. Lee*, and Wendy Wood (2018), “Ideological Group Influence: Central
Role of Message Meaning,” Social Influence, 13 (1), 1-17.
- 2016 SSCI IF: 1.00 (Q4, Top 81.45%)

Lee, Jacob C.*, Deborah L. Hall, and Wendy Wood (2018), “Experiential or Material Purchases?
Social Class Determines Purchase Happiness,” Psychological Science, 29 (7), 1031-1039.
- 2016 SSCI IF: 5.67 (Q1, Top 5.67%)

- *Lead Avrticle

- *Selected Media Coverage: Associated Press (AP), Science Daily, MedicalXpress, Psychology
Today
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http://chaeho.com/Archive/12/Hayes%20et%20al%20(2018)%20SI_Group%20Influence%20&%20Message%20Meaning.pdf
http://chaeho.com/Archive/11/Lee%20et%20al%20(2018)%20PS_%20Social%20Class%20&%20Happiness.pdf
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1. The Times: <link> 10. Science Daily: <link>

2. The Guardian: <link> 11. Medical Xpress: <link>

3. New York Times: <link> 12. EurekAlert!: <link>

4. CNBC: <link> 13. The Australian: <link>

5. Associated Press: <link> 14. Minnesota Post: <link>

6. Psychology Today: <link> 15. Philadelphia Inquirer: <link>

7. Association for Psychological 16. Spektrum der Wissenschaft-Gehirn &
Science: <link> Geist: <link>

8. Daily Mail: <link> 17. Bigthink: <link>

9. Research Digest: <link> 18. Medium: <link>
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https://www.psychologytoday.com/us/blog/ulterior-motives/201807/money-happiness-and-socioeconomic-status
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